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Antipiracy Statement

Harvard Business Publishing (HBP) and KeyLogic issued a joint declaration conscientiously: HBP
announced an exclusive partnership with KeyLogic in Mainland China on 1% July, 2009, which
means that KeyLogic is the sole distributor to deal with Harvard Corporate Learning legally in
Mainland China, whose right of agency is protected by laws of the People's Republic of China and
relevant international treaties and conventions. Any unauthorized copy, modification, reproduction,
publication, sale of Harvard Corporate Learning and any derivative products would clearly
constitute infringement. HBP and KeyLogic reserve the right to pursue any administrative, civil or
criminal actions for all above acts.

1. Definition of piracy and illegal use of derivatives products behaviors

Piracy and illegal use of derivatives products behaviors refer to that natural or legal persons or
other organizations illegally sell or use Harvard Corporate Learning or derivatives products
without permit of HBP and KeyLogic, including but are not limited to the following:

1). Publishing Harvard Corporate Learning through the Internet or other means and selling to
clients under the guise of HBP’s China agency;

2). Thieving the content of Harvard Corporate Learning in whole or in part into different forms,
such as CD, books, etc., and selling to clients;

3). Purchasing or using the unauthorized Harvard Corporate Learning products;

4). Other piracy and patent infringement recognized by legal process.

2. Danger of using pirated products:

1). Unprotected by law

The pirated products you purchased are not protected by laws; you may subject yourself to a
complaint, even a criminal prosecution.

2). Lack of reliable technical support

The normal operation of the e-learning platform needs reliable technical support, which illegal
agents are impossible to provide.

3). Potential market risks

Using pirated products is illegal, which will eventually be exposed and bring you a very bad
reputation and market share plunge.

The statement release time is 1% September, 2011.



